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Price fairness perceptions for hotel services is a topic of interest, considering the particularities of price setting 
process in this area and the variety of factors that influence hotel prices. The present study aims to investigate 
some aspects of price fairness perceptions for hotel prices in Romania, using a national survey on hotel services 
customers. The main objectives of the study are oriented on investigating: the behaviour and feelings associated 
with unfair prices, the attitude to hotel prices, the perceived motives that determine hotel price increases, the 
information behaviour on price changes. The main results show that price is important for customers in choosing 
hotel services, the main factors associated with price increases being related to the desire of seller to increase 
profit and to the cost increases. The customers' reactions when they are confronted with unfair prices refers 
especially on changing the re-buying behaviour, while the most important way to acquire information on price 
increases is to analyze the competitors' prices. The decisional implications of this research refer to the 
management of pricing process and to the communications associated with price change. 
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